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Statistical
capacity

The ability to produce consistent and reliable statistical information requires sustained 

statistical capacity. This requirement is not a one-off capability, but implies the ability 

to produce statistics on a regular basis and with the necessary timeliness.

• A sound statistical infrastructure is essential;

• Support systems to create and maintain sampling frames for business and 

household surveys business and household surveys;

• A critical mass of ongoing statistical activities: survey design, data collection and 

analysis for business and household surveys to cultivate core professional 

competencies;

• The technical and methodological ability to maintain and develop systems in 

accordance with international standards as they develop over time;

• A developed analytical capacity;

• Adequate statistical frameworks and IT infrastructure;

• Good management to make the best use of available resources; and

• All of the above integrated into a broader legal and administrative structure that 

recognizes the importance of good statistical information and the need to maintain 

the conditions under which it can be produced with high professionalism and 

integrity, in accordance with the UN Fundamental Principles of Official Statistics.

Without this basic capacity and the permanent resources to support it, neither the 

statistical needs of the country nor those of the international community will be 

reliably met. Dr. Nagore Uresandi Espinosa



KEY CONCEPTS
DEFINITIONS

CLASSIFICATIONS



Tourism 
Sector

The tourism sector, as 

contemplated in the Tourism 

Satellite Account, is the set of 

production units of different 

industries that provide 

consumer goods and services 

demanded by visitors.
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Tourism 
Industries

They are called tourism 

industries because the attraction 

of visitors represents such an 

important part of their offer that, 

in the absence of visitors, their 

production would cease to exist 

in significant quantity.
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Identify
Tourism 
Industries

Tourism industries are not easily 

identifiable. Therefore, with the adoption 

of the revised international classifications 

of activities and products (International 

Standard Industrial Classification of All 

Economic Activities (ISIC Rev. 4 (and 5)) 

and the Central Product Classification 

(CPC See. 2), countries are encouraged 

to identify activities and products 

characteristic of tourism and to collect 

data classified in terms of ISIC classes 

and CPC subclasses. 
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IRTS, 2008: 42





Tourism 
industries
Sources of 
information

Information on industries, their output, inputs, and 
employment is gathered mainly through surveys, 
which NSOs usually conduct on a yearly basis, 
covering all economic activities. 

The economic data thus collected is usually 
required for calculating the country’s National 
Accounts, for example calculating Gross Domestic 
Product, Gross Value Added, etc.(6.12)
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Tourism 
industries
Sources of 
information

These surveys are currently well established and have a 
standardized format, based on the International 
Standard Industrial Classification of All Economic 
Activities (ISIC) categories (agriculture, mining, 
manufacture, etc.).(6.13) 

Dr. Nagore Uresandi Espinosa



Tourism 
industries
Accommodation

Accommodation providers, for instance, often include in 
the bill various items beyond the product actually 
purchased (e.g. a head count, a sales tax or VAT as a 
percentage of total consumption, and a proportional 
compulsory service charge), and visitors may also choose 
to add tips. 
All these payments count as part of the value of 
consumption, but providers usually do not include them 
as income in their financial statements, treating them as 
income received on behalf of others. Taxes and head 
counts, for example, are collected for governments (local 
or central); service charges and tips usually go to 
workers, as employee compensation. 
In measuring supply, taxes on the product will need 
to be excluded but tips and service charges will have 
to be included, as part of value added and 
remuneration of employees.
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Tourism 
industries
Accommodation
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Besides   the   usual   economic   variables  (output,   
value   added,   employment, consumption, investment), 
which are common to most economic activities, various 
other indicators have been developed over the years 
and are frequently used to assess the performance of 
accommodation establishments and of tourism policy:

– Room occupancy rates (gross or net)
– Bed-place occupancy rates (gross or 

net)
– Average number of persons per 

room
– Average room rate
– Average revenue per room night

• Average revenue per guest night
• (Average) revenue per available 

room (REVPAR)
• Employees per room
• Average wage per employee
• Revenue per employee



Tourism 
industries
Accommodation
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Providers of non-market accommodation services for own final use: 
owner-occupied vacation homes and timeshares
• Regarding the “classical” owner-occupied vacation home, the first issue 

for a country is to identify dwellings used for that purpose, a task for 
tourism statisticians. The second issue is then to associate with such 
dwellings an imputed annual rent that represents the value of the 
service. This value would be an estimation of a tourism product. This 
task is the responsibility of national accountants when developing a 
TSA. The UN recommendation for housing censuses indicates how 
countries should identify dwellings not intended for year-round 
occupancy (see Box 6.5).

• The recommended classification of occupancy status for conventional 
dwellings is as follows:
– 1 Occupied
– 2 Vacant
– 2.1 Seasonally vacant

• 2.1.1 Holiday homes
• 2.1.2 Seasonal workers’ quarters
• 2.1.3 Other

• 2.2 Non-seasonally vacant
• 2.2.1 Secondary residences
• 2.2.2 For rent
• 2.2.3 For sale
• 2.2.4 For demolition
• 2.2.5 Other



Tourism 
industries
Accommodation
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Tourism 
industries
F&B
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Providers of Food and Beverage Services
Surveys of accommodation (and other relevant) establishments 
need to identify the supply of food and beverages activity of 
these businesses in their economic surveys. This information is 
important in the production of a TSA.
There is no international standard classification of food/beverage 
providers. Countries may wish to develop their own classification 
system as appropriate to the types of food/beverage providers in 
their country.
For collection of data for the formal food/beverage providers, 
such as restaurants, bars, hotels, etc., surveys can be based on 
business registers, usually maintained by NSOs, possibly with 
the assistance of lists of members of industry associations or of 
licensing authorities. 
In IRTS 2008, some non-monetary indicators have been 
suggested, that could be used for formal and organized types of 
providers that are reproduced here for convenience of users:



Tourism 
industries
F&B
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The collection of such data may be done by way of extra 
questions in the normal economic activity surveys, or by way of 
separate sample survey of these establishments which focuses 
on these data items only.



Tourism 
industries
Transportation
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Providers of Transportation Services
It is important to make the distinction between transportation 
to/from a destination and transportation within a destination.  
These have very different characteristics and are viewed 
differently from a tourism analysis perspective. 
In the case of transportation to or from a destination it is 
important to establish the residence of the transport provider. 
This will affect how the expenditure on such transportation is 
treated, the expenditure could be included in domestic, 
inbound or outbound tourism, or possibly excluded altogether.
 In relation to transportation within the destination, this is not 
such an issue as such transportation providers are usually – 
although increasingly, not always – resident in the reference 
economy.
A more significant issue is the inclusion of transport in 
packages, often the main component of some packages. 
Expenditure surveys of visitors must try to identify the 
transport (and other) components of packages, although this 
can be difficult and may require estimation or modelling.
Measuring the supply of passenger transport services to 
visitors requires the specific and separate study of each mode 
of transport. 



Tourism 
industries
Intermediaries
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Travel and Reservation Agencies
Travel agencies are probably one of the tourism-related industries which 
is most dependent on tourism demand. It is not unusual in some 
countries for over 95% of travel agencies’ output to be consumed by 
visitors. 

Only accommodation services and passenger air transport can come 
close to this level of dependency. 

However, on the other hand, expenditure on travel agencies’ services is 
not necessarily a very high proportion of total visitor expenditure. 

This is because many visitors do not use their services, doing their 
bookings directly with the service providers, e.g. airlines, hotels and 
others.



Tourism 
industries
Intermediaries
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Travel and Reservation Agencies
The product sold by travel agencies to visitors is a complex one. It 
comprises both the travel agencies mark-up as well as the actual travel 
service (usually accommodation and/or travel). This makes this service 
unique amongst the services purchased by visitors. In cases where a 
package is being purchased by a visitor a third component of the 
“product” is the tour operator’s mark-up. 
Because of the various components of the product being purchased by 
the visitor, it is necessary, when conducting the normal economic survey 
of this sector, to ensure that the questions are sufficiently detailed to 
enable a breakdown of total activity into those relating to each of the 
component parts.
In addition to this normal (albeit more detailed than for other industries) 
economic data, it can be useful to collect further indicators, including 
numbers of trips with and without packages. 



Tourism 
industries
Intermediaries
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Other Non-tourism Industries
ØProduction and Trade of Handicrafts
In many countries, visitor expenditures on such goods may represent 
significant amounts.



Tourism 
industries
Handicrafts
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Other Non-tourism Industries
ØProduction and Trade of Handicrafts
In many countries, visitor expenditures on such goods may represent 
significant amounts.



Tourism 
industries
The Meetings 

Industry
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Tourism 
industries
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Tables of results
The information to be collected from 
establishments in tourism industries, refers to:
• Number of production establishments and their 

classification by size (derived directly from business 
registers for organized businesses);

• Output: its valuation should be at basic prices, that 
is, excluding taxes on products, but including all 
additional charges that clients have to pay;

• Intermediate consumption;
• Value added;
• Compensation of employees;
• Investments (labelled as “Gross fixed capital 

formation”);
• Relevant non-monetary indicators that illustrate the 

level of potential and actual activity. These 
indicators might be different for each tourism 
industry.



Tourism 
industries
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Tourism 
Ratio

Tourism statisticians should be aware of an issue that bears on 
the credibility of the tourism industries’ basic data and indicators 
(see “Tables of results”, paragraphs 6.21 to 6.23) and that National 
Tourism Administrations (NTAs), National Statistical Offices 
(NSOs) and other government agencies that publish tourism 
data should warn users about: only part of the output of each 
tourism industry is attributable to visitors’ consumption. This 
issue is explicitly identified and treated in the TSA by the use of 
“tourism shares” (or “tourism ratios”) within their total output 
(TSA:RMF 2008, 4.50. and 4.55.).

It should also be recalled that visitors acquire goods and services 
that are not tourism-specific (newspapers, clothes, medical care, 
cleaning, hairdressing, etc.), so that studying tourism 
characteristic activities does not cover all possible acquisitions by 
visitors (IRTS 2008, 4.4.).
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CANADA CASE and USA CASE

Ratios emerge from: 
Inbound and domestic tourism expenditure –> visitors spend how much on 
what, versus all other expenditure.
+ 
Expert knowledge to define ratiosTourism 

ratio
ü Hotel 80%
ü Airplanes 76%
ü Auto rental & leasing 58%
ü Taxis 46%
ü Sports 32%
ü Buses 23%
ü Travel Agencies and reservation services 21%
ü Amusement 20%
ü Cinema 18%
ü Restaurants 17%
ü Ships 17%
ü Gas station 7%
ü Shopping 3%

example

NO DIRECT OBSERVATION



NEW ZEALAND CASE

Tourism 
ratio



Supply side ask first: 
does your business depend on tourism? 
If yes then ask: how much from 0 to 100% 
And then the use this table: 

Tourism 
ratio

DIRECT OBSERVATION



Tourism 
ratio

Tourism Characteristic industries

Tourism Characteristic industries

Other industries.      .    

Other industries.      .    

Main 
production:
Characteristic 
products

Characteristic 
products

Other 
products

Secondary 
production
Other 
products

Main 
production:
Other 
products

Secondary 
production
Characteristic 
products

Analysis focused on tourism 
demand

Analysis focused on NOT 
tourism demand

Analysis focused on tourism 
supply

Production 
for tourism 
demand

Production 
for NON 
tourism 
demand

Production 
for tourism 
demand

Production 
for NON 
tourism 
demand

TOTAL 
Production 
for tourism 
demand

Tourism RATIO 
per product

(1+4)/ Total 
Characteristic P.

(2+3)/ Total 
Other Products

(4+3)/ Total Other 
Industries

(1+2)/ Total 
Characteristic Industries

Tourism RATIO 
per industries

Spain example, source INE, Spain


