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Introduction
The tourism industry is the backbone of the Maldivian economy.

Dating back to the early 1970s, the country developed two islands 
as resorts in 1972.
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Data Sources
• Preliminary 2017 Supply and Use Tables (unpublished)

• Tourism GST data from the Maldives Inland Revenue Authority (MIRA) 

• 2017 Maldives Visitor Survey 

• 2016 Study on Domestic Tourism 

• Published tourism data and statistics from the Ministry of Tourism (MOT) 

• Balance of Payments from the Maldives Monetary Authority (MMA) 

• 2016 Household Income and Expenditure Survey (MBS) 

• 2014 Census data (MBS) 

• Various Resorts data from Maldives Association for Tourism Industries (MATI) 

• Various Financial statements 

• Hajj Tourism data from Maldives Hajj Corporation Limited



Methodology
Using the data sources and the recommended methodological framework, the 

2017 TSA of Maldives provides a detailed presentation of expenditure or 

consumption in terms of goods and services acquired by visitors and the 

industries that produce them. 

1. Inbound tourism expenditure 

2. Domestic tourism expenditure 

3. Outbound tourism expenditure 

4. Internal tourism consumption 

5. Production accounts 

6. Employment in the tourism industries
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Challenges

Capacity and Training – Staff have limited capacity

Data availability – Marketing expenditure, Investment on tourism, lack of details in the 
available data

Human resources – Insufficient number of staff for compilation of TSA 

Funding – Limited budget for statistics activities 

Coordination – lack of coordination and differences in priorities 
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